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FavoeGroup philosophy
Excitement and Appreciation
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Find First Fix
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Logo Concept
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Group Vision
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Goal of Brand
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We aim to be the strongest marketing company from Hokuriku to the world

Magazine
AR ANTA Y2 www.store-ink.jp

Design
&4t Hikidashi

www.hiki-dashi.jp

Company

Movie
A &tk rubi www.ru-bijp

Web Marketing

&t MiraicCompany  www.miraie-c.jp

Name






